
10 Ways to Maximize 
LinkedIn's Features 
for Business 
 



Joined Jon and the IdeaZone team in September 2012 as the 
Business Development Manager.  
 
Training and experience in government financial 
management, graphic design, project management, 
WordPress, e-commerce, email marketing, social media and 
digital marketing strategies.  
 
Join me for a run on the trail around Elk Lake, share some 
Diablo Chocolate Cookies (hence the running) or grab a 
quick lunch at Nourish Bistro and Café. 
 

  

Just who is Michèle? 







Professional network, consider it a 24/7 Chamber of 
Commerce meeting, where you can: 

Re-connect Find past and present colleagues and 
classmates quickly.  

Power your career Discover inside connections 
when you're looking for a job or new business 
opportunity. 

Get Answers Your network is full of industry experts 
willing to share advice. Have a question? Just ask. 

 

 

Benefits of a LinkedIn Profile 



Why a LinkedIn Company Page? 

Showcase Show people who you are and 
what you do (product and services). 

Offers You can include offers either 
directly on your LinkedIn Company 
page or by sending visitors to a landing 
page on your website.  

Connect Introduce people to your other 
networks, blog and website as they all 
highlight different elements. 

 



Setting up a Company Page 





Consider 
these as 
‘keywords’ 
for 
LinkedIn 
searches. 



Status Updates 

Make updates short. 

 

 Be engaging. 

 

Use links and images.  

 

Ask questions or use 
polls.  

1 



Targeted Status Updates 

 

Share your updates with a targeted 
audience.  You can base the targeting on 
Company Size, Industry, Function, Seniority 
and/or Geography.  

 

Note: Your company must have at least 100 
followers within the selected target group 
in order to post a Targeted Status Update. 
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http://youtu.be/iuDgan3s4d4
http://youtu.be/iuDgan3s4d4


Questions & Answers 

 

Become an Expert.  
Search for questions in 
your area of expertise 
and provide answers.  

 

Create Content. You can 
then use questions to 
create content on your 
own website.  
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Does anyone know 
the answer to my 
question? 



Products & Services 

Showcase.  Let people know what you offer.  

 

Send traffic to your website. Use Spotlight 
feature which is up to three rotating images 
that can link to unique URLs i.e. landing 
pages on your website.  
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Ask for specific recommendations. Ask the person 
to recommend you for something specific that 
you worked on together. 

Don’t ask everyone. No blanket requests. You may 
not have worked will all those people close 
enough. 

Say ‘Thank You’. Don’t feel you need to 
recommend in return if you are not comfortable 
doing so. But do send a note saying ‘thanks’. 

Get Recommendations 



Search and Research 

 

Keywords not names.  Industry, title, or even 
technical words that only your buyers would 
use. 

 

Filters. On the results page use the filters to 
refine your search.  
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Groups 

 

Quality is important.  Join 
many, participate in a few 
and run one. 

Extend your reach. Consider 
joining groups that are 
outside your industry but 
may have interest for your 
followers.  
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Offers 

 

Clear Direction.  Encourage followers 
to take action such as ‘sign up’, ‘Like’ 
or ‘download’.  
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Video 

 

Capture attention. Don’t 
miss the opportunity to 
add a YouTube video to 
your Products & 
Services page. 
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Mobile 

LinkedIn Mobile. Great to use at an 
event when you are meeting 
people just ‘bump’ each others’ 
phones and the information will 
transfer if you both have the 
correct settings on your LinkedIn 
app. 

CardMunch iPhone App. Have a 
stack of business cards? Take a 
photo of a card and it is added to 
LinkedIn invite and iPhone 
Contacts.  
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Company Pages Revisions 

Cover image.  
 

Update stream more 
relevant.  
 

More prominent 
navigation.  

 

Endorsements. 

 

 



LinkedIn Resources 

LinkedIn Help Center - access from profile or company page. 
 

LinkedIn Blog - http://blog.linkedin.com/ 

 

LinkedIn Marketing Solutions - http://marketing.linkedin.com/ 

 

 

 

 

http://blog.linkedin.com/
http://marketing.linkedin.com/


 
LinkedIn    /michele.hamilton4  and IdeaZone 
Facebook   /michele.hamilton4 
Twitter     @MCMHamilton and @IdeaZone 
Email          michele@ideazone.ca 
 
 
Get it all at:  
 
http://about.me/michele.hamilton  

 

Let’s Connect 



Recipe for Tacofino’s Chocolate Diablo Cookies 


